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FedEx St. Jude 5 K Run
April 7 at 8:00 a.m.  

TPC Southwind
You’ll enjoy the sights and sounds of TPC Southwind

months before the PGA TOUR comes to Memphis! 
Race includes: 

Rockin’ After-Party 
NEW Finisher’s Medal 

Race Shirt 
OneDay ticket to the FedEx St. Jude Classic 

Kids’ Dash 
Corporate Team Discount 

Relay Teams

For more information and to register, visit

www.stjudeclassic.com

Email sports news to
MSTsports@prodigy.net
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news and photos to
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***
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From thefishingwire.com

HARRISBURG, Pa. –
Following a series of winter
storms, parents and kids are
eagerly awaiting warmer weath-
er and the start of the 2018 fish-
ing season, which kicks off
March 24with the first of two
Mentored Youth Trout Days.
The second one is set for April 7.
Now in its fifth year, the popular
program provides adult mentors
with an opportunity to take kids
fishing before the traditional
rush of the regional and
statewide opening days of trout
season.
“Our goal is to get more kids

involved in fishing and to keep
them engaged, and one of the
best ways to do that is to make
the experience as easy as possi-
ble for parents and mentors,”
said PFBC Executive Director
John Arway. “The Mentored
Youth Trout Days program does
just that and has developed into
the premiere spring event for
kids, with more than 30,000 par-
ticipating last year.”
Beginning at 8 a.m. on these

two days, participants can fish in
any PFBC stocked trout water.
Kids can keep two trout, which
must measure at least seven
inches. Mentors must have a
fishing license and trout stamp.
Because the program is focused
on kids, adult mentors are

NFL and  Nike name youth captains
from sports page 1
This program provides unique
opportunities for NFL athletes to
positively impact communities
and strengthen their relation-
ships with local youth athletes
through football. Captains will
engage with the young athletes
and share experiences they've
learned both on and off of the
field. 

"We are thrilled to join together
with Nike to celebrate kids and
communities all across the coun-
try who love and play the game
of football. The NFL and Nike
are dedicated to providing expe-
riences for NFL players and
youth football athletes to inter-
act and work within the commu-
nity," said NATARA HOL-
LOWAY, NFL's Vice President
of Youth & High School
Football.

"Nike believes in the power of
sport to drive positive change in
people's lives.  Collaborating
with both the NFL and our ath-
letes provides a fantastic oppor-
tunity to directly impact young
men and women across the
country" said MARC REEVES,
Nike's senior brand director,
NFL & NCAA.

Pennsylvania Mentored Trout Days
scheduled for March 24 thru April 7

encouraged to fish with the chil-
dren and provide encouragement
and tips, but they must release
their catch to the water
unharmed.
The March 24 Mentored Youth
Trout Day takes place in 18
southeastern counties, includ-
ing: Adams, Berks, Bucks,
Chester, Cumberland, Dauphin,
Delaware, Franklin, Juniata,
Lancaster, Lebanon, Lehigh,
Montgomery, Northampton,
Perry, Philadelphia, Schuylkill
and York.

The following weekend –
March 31 – kicks off the
Regional Opening Day of Trout
Season in the same 18 southeast-
ern counties.
A second Mentored Youth Trout

Day will be held on April 7, the
Saturday before the April
14statewide opening day of trout
season.
A majority of the trout waters
will be stocked in advance of the
mentored youth days. But some
of the waters may not be stocked
in time due to weather, water
conditions and scheduling logis-
tics. Also, special regulation
areas, like Catch and Release
Fly-Fishing Only or Delayed
Harvest Artificial Lures Only,
are not included in the mentored
youth program.

“It’s important for anglers to
visit the PFBC stocking page for
an updated list so they know
exactly what waters are being
stocked,” added Arway. “We
want mentors and kids to have
fun and to catch fish, so we
don’t want them to inadvertently
show up at waters which have
not been stocked.”
For anglers with smartphones,

an even easier way to view the
stocking schedules is through
the FishBoatPA app, which is
available for free from the Apple
App and Google Play stores.
To participate, adult anglers (16
years or older) must have a valid
fishing license and trout/salmon
permit and be accompanied by a
youth. Youth anglers must
obtain a free PFBC-issued per-
mit, or a voluntary $1 youth
fishing license. Both are avail-

able at
www.GoneFishingPA.com or at
any of the more than 900 licens-
ing agents across the state.

For every voluntary youth
license sold, the PFBC will
receive approximately $5 in fed-
eral revenue from the U.S. Fish
and Wildlife Service’s Sport
Fish Restoration Act program,
which provides funds to states
based on a formula that includes
the number of licenses a state
sells. All revenues earned from a
voluntary youth fishing license
will be dedicated to youth fish-
ing programs.

The PFBC annually stocks
approximately 3.15 million
adult trout in 720 streams and
126 lakes open to public
angling. These figures include
approximately 2 million rain-
bow trout; 640,000 brown trout;
and 500,000 brook trout. As
with past practice, the average
size of the trout produced for
stocking is 11 inches in length.
In addition to these fish, the
PFBC plans to stock about 8,700
trophy golden rainbow trout that
weigh an average of 1.5 pounds
and measure at least 14 inches
long. Also, PFBC cooperative
nurseries run by sportsmen’s
clubs across the state will add
another 1 million trout to waters
open to public angling.

“Our goal is to get more
kids involved in fishing and
to keep them engaged, and
one of the best ways to do
that is to make the experi-
ence as easy as possible for
parents and mentors,” said
PFBC Executive Director
John Arway. “The Mentored
Youth Trout Days program
does just that and has devel-
oped into the premiere spring
event for kids, with more
than 30,000 participating
last year.”

Below is a list of the NFL play-
ers who will serve as Youth
Football Captains:

Vic Beasley
Patrick Chung
Charles Clay
Carlos Dunlap
Mike Evans
Chris Harris
David Johnson
Desmond King
Cooper Kupp
Andrew Luck
Jason McCourty
Deshaun Watson
Vinny Curry
Davante Adams
Navorro Bowman
Arik Armstead

Drew Brees
Latavius Murray
Chris Conley
Eric Weddle
Allen Hurns
Mitchell Trubisky
Derrick Henry
Devin Funchess
Sterling Shepard
Alex Smith
Darius Slay
Bobby Wagner
Marcus Maye
Jason Witten

NIKE, Inc., based near
Beaverton, Oregon, is the
world's leading designer, mar-
keter and distributor of authentic
athletic footwear, apparel,
equipment and accessories for a
wide variety of sports and fit-
ness activities. Wholly-owned
NIKE, Inc. subsidiary brands
include Converse, which
designs, markets and distributes
athletic lifestyle footwear,
apparel and accessories; and
Hurley, which designs, markets
and distributes surf and youth
lifestyle footwear, apparel and
accessories. For more informa-
tion, NIKE, Inc.'s earnings
releases and other financial
information are available at

h t tp : / / inves to rs .n ike .com.
Individuals can also visit
http://news.nike.com/ and fol-
low @Nike.
About NFL Play Football: Play

Football is a year-round initia-
tive celebrating youth and high
school football. Play Football
works to shape the football
experience, advocate for safety,
promote football values and
connect football communities.
For more information, featured
football stories, best practices
and resources aimed to create a
positive playing experience,
please visit PlayFootball.com or
follow @NFLPlayFootball. Join
the conversation on social media
using #LetsPlayFootball.

"Nike believes in the
power of sport to drive
positive change in people's
lives.  Collaborating with
both the NFL and our ath-
letes provides a fantastic
opportunity to directly
impact young men and
women across the coun-
try" said MARC REEVES,
Nike's senior brand direc-
tor, NFL & NCAA.

Redbirds to play as
‘Memphis Música’
in MiLB’s ‘Copa de
la Diversión’ Series
MEMPHIS, TN – The Memphis
Redbirds will become the
“Memphis Música” three times
during the 2018 season as part of
Minor League Baseball’s “Copa
de la Diversión,” or “Fun Cup,”
a season-long event series
specifically designed to embrace
the culture and values that res-
onate most with participating
teams' local U.S.
Hispanic/Latino communities.

The Música will play at
AutoZone Park on June 6, Aug.
3, and Aug. 26 and will have
brand-new jerseys and hats, and
the game experiences will have
a culturally-relevant feel
through music, concessions,
promotions, and more.
“‘Memphis Música’ emphasizes

how music is a vibrant part of
both Hispanic culture and the
culture of Memphis,” Redbirds
President/GM Craig Unger said.
“From celebrations, to gather-
ings, to everyday life, ‘the uni-
versal language’ is a common
thread between the Latin com-
munity and ‘The Birthplace of
Rock and Roll.’”

Based on the successful launch
of its national "It's Fun to Be a
Fan" and corresponding
Spanish-language "Es Divertido
Ser Un Fan" marketing cam-
paign in 2017, participating
teams will bolster their market-
ing and customer service efforts
this season to engage and attract
even more fans to the stadium.

The 160-game event series
begins on April 8 in Round
Rock, Texas. To build awareness
and create excitement for the
new national series, a 3-foot tall
"Copa de la Diversión" trophy

“‘Memphis Música’
emphasizes how music is a
vibrant part of both
Hispanic culture and the
culture of Memphis,”
Redbirds President/GM
Craig Unger said. “From
celebrations, to gather-
ings, to everyday life, ‘the
universal language’ is a
common thread between
the Latin community and
‘The Birthplace of Rock
and Roll’.”

will embark on a tour of the par-
ticipating cities, as part of a
"Gira de la Copa" ("Cup Tour").
In addition to the Redbirds, the

participating teams for the 2018
campaign, spanning 19 states
from coast-to-coast include:
Albuquerque Isotopes, Bowie
Baysox, Brooklyn Cyclones,
Charlotte Knights, Corpus
Christi Hooks, Daytona
Tortugas, Durham Bulls, El Paso
Chihuahuas, Eugene Emeralds,
Everett AquaSox, Greenville
Drive, Hartford Yard Goats,
Hillsboro Hops, Inland Empire
66ers of San Bernardino, Kane
County Cougars, Kannapolis
Intimidators, Lake Elsinore
Storm, Las Vegas 51s, Lehigh
Valley IronPigs, Oklahoma City
Dodgers, Omaha Storm Chasers,
Pawtucket Red Sox, Rancho
Cucamonga Quakes, Round
Rock Express, Sacramento
River Cats, Salt Lake Bees, San
Antonio Missions, San Jose
Giants, Stockton Ports, Tulsa
Drillers, Visalia Rawhide, and
Winston-Salem Dash.

For more information, visit
www.memphisredbirds.com/mu
sica.

Free “Family Fun Day” at
AutoZone Park 
This Saturday

The Redbirds are holding a free
“Family Fun Day” at AutoZone
Park on Saturday from noon-
2:00 p.m., featuring numerous
games and activities and an
Easter candy drop from a heli-
copter onto the field at the end of
the day. Family Fun Day is
scheduled to include inflatables,
games, and activities in the
Plaza, catch and whiffle ball on
the field, Kids Run the Bases,
ballpark tours, the St. Louis
Cardinals Spring Training game
on the videoboard, and more.

The Redbirds’ 2018 season
begins on Thursday, April 5 at
Round Rock, and the home
opener is Tuesday, April 10
against Omaha. More informa-
tion on the upcoming season,
including promotions and give-
aways, will be announced at
www.memphisredbirds.com in
the coming weeks.
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