
Feb. 23- March 2, 2018 Page 5 SportsThe Mid-South Tribune

Sports... www.blackinformationhighway.com
Youth and Sports ...

For more stats and facts on
UofM sports, detour to

gotigersgo.com

February is Black History Month.
Talent is Colorless. Don’t ignore it.

With the close of another NFL
season, NFL Network and
AT&T AUDIENCE Network
personality Rich Eisen begins
his preparation for the 2018
NFL Scouting Combine, which
features top prospects showcas-
ing their athletic skills for a
chance to become a part of the
league's next generation of tal-
ent. 
Since 2004, "The Rich Eisen

Show" host has capped off his
week at the NFL Scouting
Combine by taking his talents
from the broadcast booth to the
Lucas Oil Stadium field with a
40-yard dash. Clad in a suit, tie
and Under Armour cleats, this
display of athletic prowess by
Eisen has morphed 'Run Rich
Run' into an entertaining charita-
ble initiative embraced by NFL
fans.
In its 14th year, NFL Network

FedEx St. Jude 5 K Run
April 7 at 8:00 a.m.  

TPC Southwind
You’ll enjoy the sights and sounds of TPC Southwind

months before the PGA TOUR comes to Memphis! 
Race includes: 

Rockin’ After-Party 
NEW Finisher’s Medal 

Race Shirt 
OneDay ticket to the FedEx St. Jude Classic 

Kids’ Dash 
Corporate Team Discount 

Relay Teams

For more information and to register, visit

www.stjudeclassic.com

NFL Network, NFL Play 60, and AT&T
Audience to support St. Jude Children’s
14th Annual 'Run Rich Run' event

To kick off 'Run Rich Run'
fundraising, AT&T AUDI-
ENCE Network,
Courtyard by Marriott and
Under Armour have also
pledged $25,000 each to
help support play therapy
at St. Jude Children's
Research Hospital. As the
Official Champion of Play
at St. Jude, NFL PLAY 60
has pledged to support the
needs of its Child Life pro-
gram... 

will once again partner with
NFL PLAY 60 to support St.
Jude Children's Research
Hospital, which is leading the
way the world understands,
treats and defeats childhood can-
cer and other life-threatening ill-
nesses. 

Since 2012, NFL PLAY 60 has
been the 'Official Champion of
Play' at St. Jude, helping to give
all kids the chance to play.
"We are thankful for the NFL

PLAY 60 partnership and Rich
Eisen for the continued support
of our lifesaving work and com-
mitment to raising awareness
and funds for St. Jude Children's
Research Hospital," said
Richard Shadyac Jr., president
and CEO of ALSAC, the
fundraising and awareness
organization for St. Jude
Children's Research Hospital.
"The NFL PLAY 60 collabora-
tion puts a spotlight on our Child
Life program, and Eisen's broad-
casting influence, passionate
voice and commitment to the St.
Jude kids during the 'Run Rich
Run' campaign contributes to the
success of our mission of find-
ing cures for children fighting
cancer and other life-threatening
diseases."
"I'm touched and honored by

the chance to do anything on
behalf of St. Jude and the terrif-
ic partners of Run Rich Run who
support it. I want to thank every-
one in advance of those who will
send in a video and take part to
save the lives of children who
need the help," Rich Eisen said.
"If only any of that could make
me run faster."

NFL Network will donate
$25,000 to the cause. Fans can
show their support, while
demonstrating their own athleti-
cism by submitting videos of
themselves running the 40-yard
dash. Along with their submis-
sions, fans are encouraged to
donate money to help support
the lifesaving mission and
ensure families never receive a

bill from St. Jude for treatment,
travel, housing or food –
because all a family should
worry about is helping their
child live.

To kick off 'Run Rich Run'
fundraising, AT&T AUDIENCE
Network, Courtyard by Marriott
and Under Armour have also
pledged $25,000 each to help
support play therapy at St. Jude

Children's Research Hospital.
As the Official Champion of
Play at St. Jude, NFL PLAY 60
has pledged to support the needs
of its Child Life program, which
helps children cope with the
stress of their illness through
therapeutic play and other activ-
ities, promoting development,
self-expression and peer interac-
tion among other benefits. Child
Life is an integral part of the
medical team at St. Jude and is
visible in every clinical arena
from patient care to program
development.
To submit videos running the 40
and to support NFL PLAY 60's
collaboration along with St. Jude
Children's Research Hospital,
fans can visit:

Fans can once again join NFL Network and NFL PLAY 60 in support of St. Jude
Children’s Research Hospital by sharing a video of their best '40-Yard Dash'

"We are thankful for the
NFL PLAY 60 partnership
and Rich Eisen for the
continued support of our
lifesaving work and com-
mitment to raising aware-
ness and funds for St. Jude
Children's Research
Hospital," said Richard
Shadyac Jr., president and
CEO of ALSAC, the
fundraising and aware-
ness organization for St.
Jude Children's Research
Hospital.

NFL.com/RunRichRun.
Fans can also submit 'Run Rich
Run' videos via YouTube,
Twitter and Instagram using the
following hashtags:
#RunRichRun #StJude.
The 2018 NFL Scouting
Combine will air exclusively on
NFL Network March 2 – 5.
The nationally syndicated radio

and TV talk show airs Monday-
Friday, Noon–3PM Eastern /
9AM–Noon Pacific, on 160+
radio stations, DIRECTV's
AUDIENCE channel 239, and
streaming through DIRECTV
NOW.

NFL Media is comprised of
NFL Network, NFL Films,
NFL.com, NFL Now, NFL
Mobile from Verizon and NFL
RedZone.
Seven days a week, 24 hours a
day, 365 days a year, fans turn to
NFL Network to receive infor-
mation and insight straight from
the field, team headquarters,
league offices and everywhere
the NFL is making news.
Launched in 2003, NFL
Network gives fans unprece-
dented year-round inside access
to all NFL events, including the
Super Bowl, Playoffs, regular
season, preseason, Pro Bowl,
Pro Football Hall of Fame
induction weekend, NFL Draft,
NFL Scouting Combine, Senior
Bowl, league meetings, mini-
camps and training camps.
For fans on the go, all NFL
Network programming can also
be streamed live on smartphones
through NFL Mobile from
Verizon, as well as other digital
platforms such as TuneIn.com
and through Watch NFL
Network on tablet (NFL Mobile,
Watch NFL Network and NFL

on Windows 10 apps), PC
(NFL.com/watch), Xbox One
and Xbox 360 (NFL on Xbox
app) and other connected TV
devices (NFL app on Apple TV,
PlayStation 4, Android TV and
Amazon Fire TV). Watch NFL
Network access is available for
NFL Network subscribers of
participating TV providers. For
more information, go to
NFL.com/nflnetwork.
St. Jude Children's Research
Hospital is leading the way the
world understands, treats and
defeats childhood cancer and
other life-threatening diseases. It
is the only National Cancer
I n s t i t u t e - d e s i g n a t e d
Comprehensive Cancer Center
devoted solely to children.
Treatments invented at St. Jude
have helped push the overall
childhood cancer survival rate
from 20 percent to 80 percent
since the hospital opened more
than 50 years ago. St. Jude is
working to drive the overall sur-
vival rate for childhood cancer
to 90 percent, and we won't stop
until no child dies from cancer.
St. Jude freely shares the discov-
eries it makes, and every child
saved at St. Jude means doctors
and scientists worldwide can use
that knowledge to save thou-
sands more children. Families
never receive a bill from St. Jude
for treatment, travel, housing or
food – because all a family
should worry about is helping
their child live.

Join the St. Jude mission by
visiting stjude.org, liking St.
Jude on Facebook
(facebook.com/stjude) and fol-
lowing us on Twitter (@stjude).

NFL will serve as a presenting sponsor for 2nd
Annual HBCU Battle of the Brains ‘hackathon’

The National Football League
Sponsorship Supports Judging,

$50,000+ in College
Scholarships 

AUSTIN, TX, Feb. 16, 2018
/PRNewswire/ -- The HBCU
Battle of the Brains, LLC in
partnership with the National
Black MBA Association –
Austin Chapter is pleased to
announce the National Football
League (NFL) as its presenting
sponsor for the 2nd Annual
HBCU Battle of the Brains
(HBCUBOTBrains) competi-
tion to be held Friday, March 9 –
Saturday, March 10, 2018.

Several dozen teams of the top
STEM and Business students of
Historically Black University
and Colleges (HBCUs) will
come to Austin this spring to
spar for college scholarships and
bragging rights in the
HBCUBOTBrains hackathon-
style event. These teams will
take a business case and in 24-
hours, provide a panel of indus-
try leaders comprehensive
strategies, go-to-market plans
and technology solutions for a
chance to win some of the
$50,000+ in college scholar-
ships.
"The NFL is honored to serve as

the presenting sponsor of the
2018 HBCU 'Battle of the
Brains' hackathon," said Brian
Lockhart, NFL Media Vice
President and Senior
Coordinating Producer of
Original Content. "Events like
these that work to encourage and
inspire young minds have a last-
ing impact on not only the par-
ticipants, but also any company
that strives to find the best and
brightest talent for their brand."
The NFL sponsorship helps with
college scholarship awards,
travel stipends for several teams
and provides partnering in the
competition business case devel-

opment and judging. 
"We're excited for the opportu-

nity to follow up on our partici-
pation at the NBMBAA's 2017
Annual Conference with the
'Battle of the Brains' hackathon
sponsorship," Robert Gulliver,
NFL Executive Vice President
of Human Resources added.
"Leveraging our partnership
with NBMBAA members at

events like this works to deepen
our pool of talented candidates
for future roles with the NFL."
In 2017, the inaugural competi-
tion drew seven teams from
HBCUs across the country and
crowned Paul Quinn College as
the HBCUBOTBrains first win-
ner. "We are proud to have the
NFL onboard as our presenting
sponsor to engage with HBCU

students," said Gregory Gibson
Jr., Founder and Executive
Director, HBCU Battle of the
Brains. "The HBCUBOTBrains
competition brings some of the
best and brightest among HBCU
students with employers around
the global icons convergence of
the South by Southwest (SXSW)
Conference & Festival."

Brea Elmore
earns weekly

AA Conf.
Honor Roll
accolade

Led Memphis with 20.5 points
per game this week including 20
in win over Tulane

MEMPHIS, TN. – For the sec-
ond time this season, senior
guard Brea Elmore has been
named to the American Athletic
Conference Weekly Honor Roll
for her efforts this past week
against ECU and Tulane. 
Elmore scored a team-high 21

points against ECU before back-
ing that up with a 20-point per-
formance in the win over Tulane
Sunday. Against the Green
Wave, Elmore went 9-for-17
from the floor and 2-for-6 from
beyond the arc. Along with the
20 points she scored, she regis-
tered seven assists. 
With her performance Sunday,

Elmore enters the game against
UCF Wednesday evening just
four points shy of eclipsing
1,000 points in her career. She
will be the 25th player all-time
at Memphis and second this sea-
son to reach the milestone.

Elmore is averaging a team-
high and career-high 14.9 points
per game this season. With 87
assists and counting, Elmore
also broke her single-season
high in the win over Tulane (was
previously 83). She has hit 55
three-pointers this year at a clip
of 37.2 percent. 

The Tigers will  celebrate
Senior Day Saturday afternoon
against Tulsa. Tipoff against the
Golden Hurricane is slated for 1
p.m. at the Elma Roane
Fieldhouse. 

For more information on the
Memphis women’s basketball
team, follow the Tigers on
Twitter at @MemphisWBB or
go online to
www.gotigersgo.com. 


