
June 15-22, 2018 The Mid-South Tribune Page 3 Sports

www.blackinformationhighway.com

Johnson had to do was avoid
mistakes to complete the win.
Despite the double bogey, Put-
nam hung on to take second fin-
ishing 13 under par.

This was the final year of the
FedEx St. Jude Classic as we
know it. The tournament will be-
come a World Golf Classic event
starting in 2019. It will be played
at the end of July and will be
called the WGC- FedEx St. Jude
Invitational. It was thus fitting
that the world number 1 take the
last victory. He also did so in
style. On the final hole of this
tournament, Johnson holed out
for eagle from the fairway some
170 yards out. Afterwards he ap-
propriately said, “What a cool
way to end."

Indeed a cool ending leading to
a new beginning for professional
golf in Memphis.

Dustin Johnson
takes home

FedEx St. Jude
Classic win

from sports page 1

Darrell Smith named executive director of the World Golf
Championships-FedEx St. Jude Invitational ... from sports 1
nounced as the Tournament Di-
rector and will focus on sales and
marketing while supporting
Smith in oversight of the event.
Mazurek Stone joined the PGA
TOUR staff in December of
2017 as part of the Executive Di-
rector Initiative and worked as
part of the tournament teams for
the Waste Management Phoenix
Open, World Golf Champi-
onships-Dell Technologies
Match Play and THE PLAYERS
Championship since joining the
TOUR.
“We are thrilled to have Darrell
and Erin, two Memphis resi-
dents, onboard to bring this ex-
citing new chapter of
professional golf to Memphis,”
said Matt Rapp, Senior Vice
President of Championship Man-
agement at the PGA TOUR.
“Darrell’s experience and suc-
cess as Tournament Director of
the FedEx St. Jude Classic, com-
bined with his connections and
relationships with FedEx, the St.
Jude Children’s Research  Hos-
pital and the local market, pro-
vide the perfect fit to help us lead
a global event with a Memphis
flair. Erin has a proven track
record of driving revenue
throughout her career and will
help Darrell in elevating the
World Golf Championships-
FedEx St. Jude Invitational to
new heights as a World Golf
Championships event.”  
Smith first joined the FedEx St.
Jude Classic in 2005 and then
was hired on full-time, working
for four years as the Operation

Coordinator responsible for on-
site production of the event be-
fore transitioning to the AT&T
Byron Nelson for one year as
their Director of Operations. He
returned to Memphis as the Tour-
nament Manager of the FedEx
St. Jude Classic in 2011 and was
promoted to Tournament Direc-
tor in November of 2015.
Smith was born in Bartlett, Ten-
nessee, grew up in Memphis and
graduated from the University of
Tennessee with a degree in Edu-
cation. He and his wife, Libby,
have two children, Holston, 3,
and Millie, 1.   
Mazurek Stone has experience
in the Memphis area as well as
the Tournament Director of the
Memphis Open, an ATP World
Tour Event for three years (2014-
2017). Prior to becoming the first

female Tournament Director in
ATP North Americas history, she
spent 5.5 years with the Detroit
Red Wings as the Director of Pri-
vate Event Sales and 6.5 years as
the Tournament Director at the
Dow Corning Tennis Classic.
She grew up in the Detroit area
and graduated from Northwood
University with a degree in Busi-
ness Administration. Her and her
husband, Greg, reside in Mem-
phis.
The PGA TOUR will continue to
partner with Youth Programs,
Inc., who have served as the host
of the Memphis PGA TOUR
stop since 1970. In addition to
Smith and Stone transitioning to
their new roles overseeing the
WGC-FedEx St. Jude Invita-
tional, the current staff of the
FedEx St. Jude Classic transition
into working on the new WGC
event and will remain in their
current roles.
“Darrell personifies the essence
of a true professional in his role
as the newly appointed Execu-
tive Director of the FedEx St.
Jude Invitational,” said Jack
Sammons, General Chairman of
the FedEx St. Jude Classic. “I
have watched Darrell mature in
his role leading our 1800 volun-
teers and our talented staff as we
collectively endeavor to contin-
ually enhance this important
community asset known as the
FedEx St. Jude. I’m very proud
of Darrell and have a high degree
of confidence of his continued
success.”
The PGA TOUR, on behalf of

“We are thrilled to have
Darrell and Erin, two
Memphis residents, on-
board to bring this exciting
new chapter of profes-
sional golf to Memphis,”
said Matt Rapp, Senior
Vice President of Champi-
onship Management at the
PGA TOUR. “Darrell’s ex-
perience and success as
Tournament Director of the
FedEx St. Jude Classic,
combined with his connec-
tions and relationships
with FedEx ...”

the International Federation of
PGA Tours, announced in April
that Memphis’ hometown event
will take on a new identity as the
World Golf Championships-
FedEx St. Jude Invitational, be-
ginning with the 2018-19 PGA
TOUR Season. FedEx is assum-
ing title sponsorship of the event
currently known as the World
Golf Championships-Bridge-
stone Invitational, which has
been staged in Akron, Ohio,
since 1999.
The World Golf Championships
consistently attract the most elite
and global fields of the year, with
45-50 of the top 50 players in the
Official World Golf Ranking tee-
ing it up in the series of four an-
nual events.
The PGA TOUR has held a tour-
nament in Memphis every year
since 1958 with Colonial Coun-
try Club playing host until the
event moved permanently to
TPC Southwind in 1989. FedEx
first became the title sponsor in
1986 and has supported the tour-
nament ever since. FedEx has
been involved with the FedEx St.
Jude Classic for more than 30
years and has helped raise more
than $38 million for St. Jude
Children’s Research Hospital.
The WGC-FedEx St. Jude will
be one of four World Golf Cham-
pionships events on the 2018-19
PGA TOUR schedule sanctioned
and organized by the Interna-
tional Federation of PGA Tours.
The other World Golf Champi-
onships are the Mexico Champi-
onship (Mexico City, Mexico),

the Dell Technologies Match
Play (Austin, Texas) and the
HSBC Champions (Shanghai,
China). The World Golf Champi-
onships collectively have gener-
ated more than $60 million for
global charities since 1999.
Tickets information to the 2019
World Golf Championships-
FedEx St. Jude will become
available following the conclu-
sion of the 2018 FedEx St. Jude
Classic. For more information on
the 2019 WGC-FedEx St. Jude,
please visit www.World-
GolfChampionships.com.

About FedEx Corp.
FedEx Corp. (NYSE: FDX) pro-
vides customers and businesses
worldwide with a broad portfolio
of transportation, e-commerce
and business services. With an-
nual revenues of $64 billion, the
company offers integrated busi-
ness applications through operat-
ing companies competing
collectively and managed collab-
oratively, under the respected
FedEx brand. Consistently
ranked among the world’s most
admired and trusted employers,
FedEx inspires its more than
425,000 team members to re-
main “absolutely, positively” fo-
cused on safety, the highest
ethical and professional stan-
dards and the needs of their cus-
tomers and communities. To
learn more about how FedEx
connects people and possibilities
around the world, please visit
about.fedex.com.
About the International Federa-

tion of PGA Tours 
The International Federation of
PGA Tours was formed in 1996
by golf’s five world governing
bodies – the European Tour,
Japan Golf Tour Organization,
PGA TOUR, ISPS Handa PGA
Tour of Australasia and Sunshine
Tour (South Africa PGA Tour)
with the purpose of providing a
forum for the world’s profes-
sional golf organizations to dis-
cuss issues of mutual importance
and, together, develop and pro-
mote the game of golf on a global
basis. As part of its mission, the
Federation initiated the World
Golf Championships in 1999.
The Asian Tour joined the Inter-
national Federation of PGA
Tours in November 1999.
In step with global growth of
professional golf, the Interna-
tional Federation of PGA Tours
announced an expansion and re-
structuring of its membership in
2009, adding the International
Golf Association and additional
professional golf tours, including
– for the first time – women’s
golf tours: China Golf Associa-
tion; Korea Professional Golfers’
Association; Professional Golf
Tour of India; LPGA Tour;
Ladies European Tour; Aus-
tralian Ladies Professional Golf
Tour; Japan LPGA; Korean
LPGA; and Ladies Asian Golf
Tour.

Premieres Sunday, June 17 (10
a.m. – 11:00 a.m/CT.). Check
your local cable and satellite
provider for channel designation.

In a rare sit-down interview,
New England Patriots quarter-
back Tom Brady reveals what he
believes is the key to his
longevity and success. Forty-
year-old Brady shares his in-
sights into the spiritual side of
football, the meaning of family,
and how he found resilience after
the headline-grabbing “Deflate-
gate” controversy. After nearly
two decades in the NFL, Brady
explains to Oprah what he still
wants to accomplish and why
“life after football” may have to
wait just a little bit longer. Brady
also discusses his #1 New York
Times bestselling book “The TB
12 Method.” Brady’s famous su-
permodel wife Gisele Bündchen
stops by.

after the Grizzlies 32nd overall
pick.

Fans who RSVP online at griz-
zlies.com/2018-draft-party will
automatically be entered to win a
chance to meet one of the Griz-
zlies’ 2018 NBA Draft picks. An
RSVP is not required to attend
but is strongly encouraged.

Grind City Media’s Michael
Wallace, Chris Vernon along
with Grizzlies TV & radio broad-
casters, Pete Pranica, Brevin
Knight, Rob Fischer and Eric
Hasseltine will be on site to dis-
cuss the 2018 NBA Draft as it
unfolds, and fans can expect to
hear exclusive interviews from a
few surprise Grizzlies guests. In

Memphis Grizzlies host big NBA Draft Party for fans
from sports page 1

addition, throughout the night
fans will have the opportunity to
see performances from various
Grizzlies entertainment teams
like Grizz Girls, GrizzLine, The
Kings of the Court and the Griz-
zlies Grannies and Grandpas. At-
tendees can also enjoy face
painting, balloon artists and other
activities around the concourse at
FedExForum. For those unable
to attend the Draft Party, Grind
City Media will stream live at
Grizzlies.com at various times
throughout the night providing
instant analysis of all the major
happenings plus be the first to
hear from General Manager,
Chris Wallace, live following the
draft. Stay tuned and connected
to the Grizzlies on Twitter
(@memgrizz) and Grind City
Media (@grindcitymedia) for

updates to the schedule. 
The ILoveMemphis Blog along

with SB Nation’s Grizzly Bear
Blues will also be on site for a
night of festivities and will be
giving the first 150 fans in atten-
dance an ILoveMemphis koozie
plus have the chance to win great
Grizzly Bear Blues giveaway
items. 
The Grizzlies Den Team Store

will be open all day June 21
through the end of the draft party
with great offers and sales in-
cluding a Fan Appreciation Sale
of 50 percent off all merchandise.
FedExForum concessions will be
open and available for purchase
throughout the night, and free
parking will be available in the
Toyota Parking Garage for all
fans in attendance. 
All MVP Season Ticket Mem-

bers who RSVP directly with
their Account Executive will re-
ceive exclusive access to the
Grizzlies MVP hospitality zone
along with behind-the-scenes
Grizzlies experiences in FedEx-
Forum, including a meet & greet
with Grizzlies guard MarShon
Brooks and complimentary
snacks throughout the night.
Fans who want to learn more
about the MVP Draft Night VIP
experience or become a Grizzlies
MVP Season Ticket Member
may do so now by calling (901)
888-HOOP or going online to
Grizzlies.com

Grizzlies fans in the Nashville
area can also join in on all the
draft night action from 6 – 9 p.m.
at The Mainstay (501 Main St.).
Fans will be able to enjoy food,

Quarterback
Tom Brady 
talks about
legacy and
longevity on
OWN

drinks and exclusive giveaways
while watching the 2018 NBA
Draft live with fellow Grizzlies
fans and the hosts of Fastbreak
Breakfast Podcast.

For more in-depth coverage on
the Draft and all your Grizzlies’
news sign-up for Grizzlies E-
News or Grind City Media News
at grizzlies.com or visit GrindC-
ityMedia.com, like Grind City
Media on Facebook or follow on
Twitter and Instagram (@Grind-
CityMedia).

For more information on the
Grizzlies, ‘like’ Memphis Griz-
zlies on Facebook or follow on
Twitter (@memgrizz).

Email entertainment news to MSTentertainment@prodigy.net or MSTsports@prodigy.net


