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Charles Barkley partners
with EVERFI to promote
Black History ... from sports page 1
Evers, John Lewis, and Dr.
Martin Luther King, Jr. ," said
Charles Barkley. "Every child in
my home state should have the
keys to knowledge of their histo-
ry so they can achieve great
things in their own lives.  This
initiative helps accomplish that."
The 306: African-American
History digital course  immerses
students in a journey in which
they learn about the incredible
contributions that African-
Americans have made in every
fabric of American life including
public service, the sciences, aca-
demia, and the world of the arts,
music, and sports. The course is
framed to teach the importance
of civic engagement so that stu-
dents develop into future com-
munity leaders.

EVERFI administered survey
questions to students across 28
states who took EVERFI's
3 0 6 — A f r i c a n - A m e r i c a n
History course and discovered
the students who think learning
about African-American history
is important are also more likely
to say they intend to vote.
"Even in today's advanced tech-
nological world, it's rare that
teachers have the adequate tools
to bring to life the stories of
pride, perseverance, and leader-
ship that are so prevalent
throughout African-American
history," said EVERFI CEO

Tom Davidson. "We're incredi-
bly excited to work with Charles
to offer this digital initiative that
makes African-American history
readily accessible and allows
students in the Mississippi Delta
to reimagine how they see them-
selves through the lens of histo-
ry."

Since its development,
EVERFI's 306 -African
American History course has
already reached nearly 100,000
students across the country,
including over 17,000 in
Alabama and Mississippi. The
online course is filled with sto-
ries of inspirational civic leaders
that overcame adversity to make
contributions to society both
then and now.  These inspira-
tional stories, shared through

influential primary texts and
compelling vignettes, build
shared values and teach youth
the importance of active citizen-
ship.  
EVERFI is a leading education

technology company that pro-
vides learners of all ages educa-
tion for the real world, through
innovative and scalable digital
learning including topics like
Financial Education, Digital
Citizenship, STEM Career
Readiness, Diversity and
Inclusion, Entrepreneurship,
Social and Emotional Learning,
Character Education, and Health
and Wellness. Founded in 2008,
EVERFI is fueled by its
Software-as-a-Service (SaaS)
subscription model and has cer-
tified over 18 million learners in
critical skill areas. Some of
America's leading CEOs and
venture capital firms are EVER-
FI investors including Amazon
founder and CEO Jeff Bezos,
Google Chairman Eric Schmidt,
Twitter founder Evan Williams,
TPG Growth, The Rise Fund,
Advance Publications, and
Rethink Education, and Rethink
Impact. The EVERFI Education
Network powers more than
4,200 partners in their education
initiatives across all 50 states
and Canada. Learn more at
EVERFI.com

NFL players attend business academy at
Stephen M. Ross School at University of
Michigan  ... from sports page 1
Senior Associate Dean for
Faculty and Research at the
Stephen M. Ross School of
Business at the University of
Michigan and faculty director of
the NFL Business Academy.
"We look forward to sharing our
insights on how players can
position themselves and get the
tools they need to explore differ-
ent types of business opportuni-
ties."
As part of NFL Player
Engagement’s commitment to
involve players’ families in the
professional development and
career transition process, spous-
es and significant others will
also attend.  

About NFL
Player Engagement

NFL Player Engagement assists
players in reaching their highest
potential on and off-the-field
with guidance, support, and
resources provided before, dur-
ing, and after their NFL experi-
ences. NFL Player Engagement

works with three core audiences:
Prep, Life, and Next. NFL Life
(current players) and NFL Next
(former players) reach more
than 2,000 NFL players and
spouses each year through a
variety of programs and services
focused on career development,
financial and continuing educa-
tion, as well as personal, psy-
chological, and physical well-
ness. NFL Prep provides high-

school and college student-ath-
letes of all sports with tools to
help them succeed in life,
focused on awareness, preven-
tion, and education. More infor-
mation can be found at
www.nflplayerengagement.com.

About Michigan Ross
The Stephen M. Ross School of
Business at the University of
Michigan is a vibrant and dis-

Pizza Hut cuts deal with NFL
as official pizza sponsor
from sports page 1
ativity we are looking for in a
partner and we look forward to
working together with them to
make the at-home NFL experi-
ence more exciting than ever for
our fans."
Pizza Hut has a long-standing

tradition of connecting with
football fans via promotions,
experiences and excitement
that's good for the whole family,
and this partnership will bring
more scale and grandeur to the
relationship between the compa-
ny and fans. The NFL partner-
ship will first unfold for Pizza
Hut, appropriately, during the
2018 NFL Draft to be held near
its global headquarters in North
Dallas.

"Pizza Hut has a history of
bringing more entertaining food
and experiences to the pizza
occasion and we plan to contin-
ue that through our exclusive
partnership with the NFL," said
Artie Starrs, President, Pizza
Hut U.S. "NFL stadiums are
packed every week but tens of
millions of fans are also watch-
ing the game at home. We have
an unmatched ability to bring
those fans closer to the sport
thanks to the power of our 7,200
restaurants and 150,000 foot-
ball-crazed team members. The
capacity for what's possible is
endless and that's going to make
this league partnership great fun
for Pizza Hut, the NFL and
everyone who loves pizza and

football."
The Pizza Hut partnership with

the NFL includes collective use
of all 32 team marks. It also
involves the NFL working close-
ly with Pizza Hut to facilitate
local, exclusive team partner-
ships. Pizza Hut will have the
opportunity to leverage game
tickets and unique fan experi-
ences to all NFL games in mar-
keting and promotional cam-
paigns throughout each year.
"The opportunity to align in an
official capacity with the NFL is
a tremendous opening for a

Since its development,
EVERFI's 306 -African
American History course
has already reached near-
ly 100,000 students across
the country, including over
17,000 in Alabama and
Mississippi. The online
course is filled with stories
of inspirational civic lead-
ers that overcame adversi-
ty to make contributions to
society both then and now. 

brand and product that is so
neatly aligned with the football-
watching occasion like pizza
and Pizza Hut," said Andy
Rosen, Pizza Hut franchise
owner and Franchise Board of
Directors Chairman. "Our sys-
tem is aligned behind and
thrilled about this partnership.
No one better understands the
essence of Pizza Hut, including
our consumers, than our group
of owners and team members." 

tinctive learning community
grounded in the principle that
business can be an extraordinary
vehicle for change in today's
society. Michigan Ross is a lead-
ing business school, dedicated to
building a better world through
business. The Ross School of
Business’ mission is to develop
leaders who make a positive dif-
ference in the world. 

Tigers end regular season in overtime victory over Temple
from sports page 2
in traffic rimed out.
After giving up the first basket

of the overtime period,

Memphis hit a three-pointer to
go up for the final time with
4:27 remaining. The closest

Temple would come was one
before Brea Elmore sealed the
deal with her second three of the
contest with just over a minute
to play.

Turning Point
In a game with many swings, the
first turning point for the Tigers
was a 9-0 run to cut a 10-point
Temple lead down to one in the
third quarter. Then, with 4:01
remaining in regulation, Taylor
Barnes knocked down a three-
pointer to tie up the contest for
the fourth time. The only other
time in the contest Memphis

trailed was after the first basket
in the overtime period.
Cheyenne Creighton knocked
down her second three-pointer
of the game with 4:27 left in
overtime to put Memphis up for
good. 

Some Notables

- Alana Davis scored a career-

high 23 points to go along with
12 rebounds for her fourth dou-
ble-double this season. In a
career-high 42 minutes on the
floor, Davis went 7-for-12 from
the floor and 9-for-12 from the
charity stripe.
- Cheyenne Creighton also
posted a double-double, her
12th, with 18 points and a
career-high 15 rebounds.
Creighton also recorded three
steals, two assists, and two cru-
cial three-pointers later in the
contest.
- Brea Elmore also posted 23

points to help pace the Tigers
offensively. It was her 12th 20-
point performance this season. 
-  Taylor Barnes added 14
points with a team-high of five
assists. 
Memphis outrebounded Temple

49-40 and finished with 17
turnovers. 
-  This was the first overtime
game of the season for the
Tigers. The 83 points was also a
season-high. 
- Memphis ended the season
winning three of the final four
contests. 

Please see sports page 4

After giving up the first bas-
ket of the overtime period,
Memphis hit a three-pointer
to go up for the final time
with 4:27 remaining. The
closest Temple would come
was one before Brea Elmore
sealed the deal ... 

The Tigers will now prepare for
the American Athletic
Conference Tournament in
Uncasville, Conn. as the No. 8
seed. Memphis is set to take on
Tulane in the 5 p.m. CT game
against No. 9-seeded Tulane. 

The game can also be heard on
91.7 FM WUMR with Jeff
Brightwell on the call. For more
information on the Memphis
women’s basketball team, fol-
low the Tigers on Twitter at
@MemphisWBB. 

The Pizza Hut partnership
with the NFL includes col-
lective use of all 32 team
marks. It also involves the
NFL working closely with
Pizza Hut to facilitate
local, exclusive team part-
nerships. keting and pro-
motional campaigns
throughout each year.

Pizza Hut Innovation
From game day to family game

night, Pizza Hut is committed to
making it easier for consumers
to get a better pizza via digital
and delivery innovations. Over
the last year, Pizza Hut has intro-
duced a number of digital
enhancements, including a
Delivery Tracker that allows
users to track their pizza from
order to delivery, and exclusive-
ly receive updates via text mes-
sage. In addition, Pizza Hut fans
can take advantage of one-but-
ton reorder functionality, visible
promise time, and voice order-
ing through a variety of devices.

More recently, Pizza Hut
launched Hut Rewards, the only
national pizza loyalty program
that offers points for every dol-
lar spent on food online. For
delivery, the company devel-
oped a new algorithm that dras-
tically improves the accuracy
and reliability of deliveries,
reimagined its delivery pouches
to keep pizzas up to 15 degrees
hotter and is currently the first
pizza company piloting beer and
wine delivery in the U.S. In
January, Pizza Hut announced a
plan to explore pizza delivery
via self-driving vehicles.
Pizza Hut has more than 7,200

restaurants in the U.S., and
16,700 worldwide in over 100
countries.
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