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Welcome, Travelers!

‘Where there is no vision, the people will perish.”

“The Freedom Schools” by Jon N. Hale  recounts activism of young students participat-
ing in the historic Freedom Summer of 1964. The book is available in bookstores,
retail, and Amazon.com.

Nielsen 2016 Report: Black millennials
close Digital Divide ... from front page
"We have entered a new era
whereby technology has become
a great equalizer," said Cheryl
Grace (née Pearson-McNeil),
Senior Vice President, U.S.
Strategic Community Alliances
and Consumer Engagement.
"Black Millennials are leading
the way in their use of technolo-
gy to impact change and get
their voices heard."

The 83.1 million U.S.
Millennials are considered a key
voting bloc in the November
election. Black Millennials rep-
resent 14% of all Millennials
and 25% of the total Black pop-
ulation. The top five markets for
Black Millennials (by popula-
tion) are New York, Atlanta,
Chicago, DC and South Florida
(Miami/Ft. Lauderdale). Weeks
before the 2016 presidential
race, the power of the Black
electorate is a particular point of
interest given the records set in
2012 when, bolstered by its
Millennial population, African-
Americans had the highest rate
of voter registration and voter
turnout of any demographic
group in the U.S.
"African-American Millennials

are blazing trails to the center of
the debate over matters that are
paramount to their future suc-
cess and safety—all as their
influence over mainstream con-
sumers grows," said Deborah
Gray-Young, Managing Partner,
D. Gray-Young Inc., a multicul-
tural marketing consulting firm
and Nielsen External Advisory
Council member. "Nielsen con-
tinues to be the definitive source
of independent third-party
insights on consumers of color.
This annual report is an essential

tool for organizations looking to
develop a deeper contextual
understanding of the influence
and economic power of Black
consumers."

The 2016 report (released in
October) delves into the spend-
ing and viewing habits of
African-Americans overall and
credits a voracious appetite for
television content with the dra-
matic increase in diverse televi-
sion programming. Between
2011 and 2015, broadcast net-
work TV ad spend focused on
Black audiences (defined as ad
dollars placed on programming
with greater than 50% Black
viewers) increased by 255%.
The Top 10 TV shows among
Black Millennials 18–24 and
Blacks 35+ all had predominate-
ly Black casts or lead actors who
are key to the storyline (e.g.
"Empire," "How to Get Away
With Murder," and "The
Walking Dead").

Some other key highlights
from the report:

African-Americans are
Closing the Digital Divide
African-American Millennials
are 25% more likely than all
Millennials to say they are
among the first of their
friends/colleagues to try new
technology products.

As smartphone owners,
African-Americans (91%) are
second only to Asian-Americans
(94%).
91% of African-Americans say
they access the Internet on a
mobile device, an increase from
86% in 2015, which further
cements their status as digital
leaders.

A Viral Vanguard: Social
media engagement

55% of Black Millennials report
spending at least one hour a day
on social networking sites,
which is 6% higher than all
Millennials, while 29% say they
spend at least three hours a day,
9% higher than all Millennials.
28% of African-Americans age
35+ say they use social network-
ing sites for at least one hour per
day, which is 2% higher than the
total population in this age
group. Ten percent of African-
Americans age 35+ say they use
social networking sites for at
least three hours per day, which
is 2% higher than the total popu-
lation age 35+).

Voracious Content Consumers
African-American Millennials
watch nearly 33 hours of live
and DVR time-shifted television

MEMPHIS, TN. Memphis in
May International Festival took
home eleven Pinnacle awards,
including a bronze Grand
Pinnacle for overall excellence
at the 2016 International
Festival & Events Association’s
Annual Convention & Expo in
Tucson, Arizona, on September
27, 2016. This award places
Memphis in May alongside fes-
tival and event leaders such as
the Kentucky Derby Festival,
Portland Rose Festival and
Destination New South Wales.

The top industry benchmark,
the Pinnacle competition solicits
entries from the world’s leading
festivals and events in 68 award
categories. Memphis in May
winning categories include
“Best Educational Program,”
“Best Event Website,” and “Best
Overall Sponsorship Program,”
among many others.
“We would like to congratulate
all of our Pinnacle winners for
their outstanding entries into this
year’s competition,”said IFEA
President & CEO, Steven Wood
Schmader, CFEE.  “The
IFEA/Haas & Wilkerson
Pinnacle Awards Competition
recognizes the outstanding
accomplishments and top quali-
ty creative, promotional, opera-
tional and community outreach
programs and materials pro-
duced by festivals and events
around the world.  Striving for
the highest degree of excellence
in festival and event promotions
and operations in every budget
level and every corner of the
globe, this competition has not
only raised the standards and
quality of the festivals and
events industry to new levels,
but also shows how event pro-
ducers can use innovation and
creativity to achieve a higher
level of success.”

per week, about 12 and half
more hours per week than total
Millennials.

African-American Millennials
spend about two hours more per
week (eight hours and 29 min-
utes versus six hours and 28
minutes) using the internet on
PCs, and about an hour more
weekly (three hours and 47 min-
utes versus two hours and 33
minutes) watching video on PCs
than total Millennials.

Education advancements of
Black Millennials

89% of African Americans ages
25–34 completed high school,
compared to 77% of Black
Americans ages 55 and older.
21% of African Americans ages
25–34 have an associate's col-
lege degree or higher, versus
17% of those who are 55 and
older.

African-American incomes
and spending power
Overall Black spending power is
projected to reach $1.4 trillion
by 2020.
From 2004 – 20014 the number
of Black households with annual
incomes of $50,000 - $75,000
increased 18% compared to 2%
for the total U.S. For Black
households earning $100,000+
annually, the increase between
2004 and 2014 was 95%, com-
pared with 66% for the total
population.
The share of Black households
with an income less than
$25,000 declined from 43% in
2004 to 37% of the total
African-American population in
2014.

AT&T contributes $1 mil to National Museum
for African American History and Culture 

Set Your Calendar
2017 Memphis in May International Festival Dates

Beale Street Music Festival: May 5-7, 2017
International Week: May 8–14, 2017

World Championship Barbecue Cooking Contest:
May 17-20, 2017

901Fest: May 27, 2017
Great American River Run: May 28, 2017

Memphis in May
wins 11 Pinnacle
Awards; Events
ready for 2017

Entries were received from festi-
vals and events in Europe, Asia,
Canada, and Australia, as well as
prominent U.S. events like the
Philadelphia Flower Show,
Cherry Creek Arts Festival, Indy
500 Festival, Fiesta Bowl and
Pasadena Tournament of Roses.
In total, Memphis in May
received four Gold Pinnacle
Awards, two Silver Pinnacle
Awards and five Bronze
Pinnacle Awards.
“We have spent the past 40 years
creating a truly world class
event, a festival that pays tribute
to both the city of Memphis and
a different foreign country each
year,” stated James L. Holt,
president and CEO of Memphis
in May. “It is an honor to be rec-
ognized as an international
leader in our industry. We proud-
ly accept these awards on behalf
of our board and all the volun-
teers who work to make our fes-
tival great.”
Listed below are the 2016
Pinnacle awards won by
Memphis in May International
Festival:
Gold
•Memphis in May International
Festival: Best Commemorative
Poster
• 901Fest: Best Full Length TV
Program – produced by Local24
•Great American River Run:
Best T-shirt Design
•Great American River Run:
Best Miscellaneous On-Site
Decor

Silver

•Memphis in May International
Festival: Best Educational
Program
•Memphis in May International
Festival: Best Overall
Sponsorship Program

" A f r i c a n - A m e r i c a n
Millennials are blazing
trails to the center of the
debate over matters that
are paramount to their
future success and safe-
ty—all as their influence
over mainstream con-
sumers grows," said
Deborah Gray-Young,
Managing Partner, D.
Gray-Young Inc., a multi-
cultural marketing con-
sulting firm and Nielsen
External Advisory Council
member. 

To advertise in
The Mid-South Tribune’s

2017 Black History Edition, 
email to MSTbusiness@prodigy.net

Also, email your Black History Month events
and specials to:

MSTentertainment@prodigy.net

DALLAS, TX/PRNewswire/ --
AT&T* (NYSE: T) is giving $1
million to the National Museum
for African American History
and Culture in Washington, D.C.
The contribution qualifies
AT&T as a Founding Donor.
The museum opened to the pub-
lic on Sept. 24, on the National
Mall. It will tell the full story of

The National Museum for African American History and Culture is located in
Washington, D.C. and is open for tours. 

African Americans through 11
galleries. Visitors will learn
about the rich history, communi-
ty and culture.
"It's important to understand the
challenges and contributions of
a culture because it helps us to
understand who we are as a
country," said David Huntley,
senior executive vice president
and chief compliance officer.
"Supporting the preservation
and recognition of this history
and rich culture is also important
to AT&T."
AT&T history is also African

American history.
Alexander Graham Bell hired
African American inventor
Lewis Latimer in the 1800s. He
developed the drawings neces-
sary for the first telephone's
patent.
AT&T has set out to become the
world's premiere integrated
communications company. And
diversity continues to be a vital
part of our success:
• AT&T share a commitment to
student success in school and
beyond. AT&T Aspire, our sig-
nature philanthropic initiative
that focuses on education, as
well as our involvement with
Historically Black Colleges and
Universities across the country
help to see this commitment
through.
• AT&T contributed or directed

Please see ent. page 9

AT&T history is also
African American history.
Alexander Graham Bell
hired African American
inventor Lewis Latimer in
the 1800s. He developed
the drawings necessary for
the first telephone's
patent.

more than $177 million to
organizations and projects that
strengthen the African American
community through corporate,
employee, social investment and
AT&T Foundation giving pro-
grams over the past 5 years.
• AT&T’s diverse programming
lineup competes well with that
of major pay TV providers in the
U.S. It includes more than a
dozen African American owned-
and-targeted networks.
•AT&T spends billions with
African American suppliers and

Please see ent. page 12


